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ICICI Bank launches redesigned website to enhance customer experience

» Responsive design to offer a seamless experience across multiple devices
* Interactive design elements which offer a customized experience based on user
behavior and location

Mumbai: ICICI Bank, India’s largest private sector bank, today announced the launch of its
redesigned website www.icicibank.com to offer its customers an enhanced experience
across devices such as desktops, mobiles and tablets. Users of the website can now receive
location specific information and offers, view their friends’ activities, rate and review
products, share their opinions on social media and take part in interactive games to enhance
their knowledge about banking. The new design offers a seamless experience by auto
adjustment of layout to match the user’s screen size and platform.

Commenting on the launch, Mr. Rajiv Sabharwal, Executive Director, ICICI Bank said:
“Digital channels today account for a large part of our customer transactions. We have taken
a decision to launch a new look website, which will offer our customers a unique,
unparalleled experience of interacting with the Bank and help us understand their needs
better, so that we can continue to provide them a world class banking experience”

Some of the key highlights of the website are:

» Socially integrated: Through the ‘F-connect’ utility by Facebook, users will be able
to view a dashboard where they can track their friends’ activities on the website. For
instance, one will be able to see how his friend has reviewed/rated a specific product
or service by the Bank. Users can also share or like a wide range of offers and
discounts in the ‘Offer zone’ on social media

« Customised: The website understands the need of a user and tries to display
content based on the user's behavior on the site. Certain features like banners and
customer care numbers are targeted and set according to a user’s location.

« Banking made fun: On the gaming portal on the website, anybody can play
games, learn banking and earn points to be on top of the leaderboard. All games
hosted are device friendly and responsive

« Better visual experience: Bigger banner placements across the website including
product pages, which enhance visual appeal and make information consumption
easier

 Logical and predictive search: Ability to search long phrases and auto
completion of keywords

» Responsive: Imagery led, clean look and feel with easy reading across a wide range
of devices. Navigation has been simplified to incorporate larger icons and suitable for
touch screen devices.
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This initiative underscores the Bank’s ongoing strategy to integrate social media linkages
with banking, which it forayed into last year with the launch of the world’s most
comprehensive banking application on Facebook; ‘Pockets by ICICI Bank’, allowing
customers to carry out a range of financial and non-financial transactions on the social
media platform.

The Bank services its large customer base through a multi-channel delivery network of
branches, ATMs, call center, internet banking (www.icicibank.com), mobile banking and
social media banking.

About ICICI Bank Ltd: ICICI Bank Limited (NYSE:IBN) is India's largest private sector bank
and the second largest bank in the country with consolidated total assets of US $ 124.76
billion at March 31, 2014. ICICI Bank’s subsidiaries include India’s leading private sector
insurance companies and among its largest securities brokerage firms, mutual funds and
private equity firms. ICICI Bank's presence currently spans 19 countries, including India.

Except for the historical information contained herein, statements in this release, which contain words or phrases
such as ‘will, ‘would, etc., and similar expressions or variations of such expressions may constitute forward
looking statements' These forward-looking statements involve a number of risks, uncertainties and other factors
that could cause actual results to differ materially from those suggested by the forward-looking statements.
These risks and uncertainties include, but are not limited to our ability to obtain statutory and regulatory
approvals and to successfully implement our strategy, future levels of non-performing loans, our growth and
expansion in business, the adequacy of our allowance for credit losses, technological implementation and
changes, the actual growth in demand for banking products and services, investment income, cash flow
projections, our exposure to market risks as well as other risks detailed in the reports filed by us with the United
States Securities and Exchange Commission. ICICI Bank undertakes no obligation to update forward-looking
statements to reflect events or circumstances after the date thereof. All reference to interest rates, penalties and
other terms and conditions for any products and services described herein are correct as of the date of the
release of this document and are subject to change without notice. The information in this document reflects
prevailing conditions and our views as of this date, all of which is expressed without any responsibility on our
part and is subject to change. In preparing this document, we have relied upon and assumed, without
independent verification, the accuracy and completeness of all information available from public sources. ICIC/
Bank and the "I man" logo are the trademarks and property of ICICI Bank. Any reference to the time of delivery or
other service levels is only indicative and should not be construed to refer to any commitment by us. The
information contained in this document is directed to and for the use of the addressee only and is for the
purpose of general circulation only.
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