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ICICI Bank partners with Mastercard to launch ‘AceYourSpends’, a festive
season campaign for its cardholders

¢ Top 10 spenders on ICICI Bank Mastercard credit and debit cards each to win
a 3 days, 2 nights trip to Melbourne to watch the Australian Open 2019
Women’s and Men'’s Finals live, courtesy Mastercard, an official partner of
the Australian Open

¢ Next 1000 top spenders to receive a cashback of INR 2000

¢ A bouquet of Mastercard’s Priceless® experiences and exclusive privileges
for Bank’s Mastercard credit and debit card holders

Mumbai: ICICI Bank today announced its partnership with Mastercard to launch a ‘spend
and win’ campaign that rewards customers for using their Mastercard credit and debit cards
during the upcoming festive season. Christened ‘AceYourSpends’, the campaign will reward
the top 10 spenders on Mastercard credit and debit cards each, between October 1, 2018 to
November 10, 2018 with an exclusive opportunity to win a 3 days, 2 nights trip to
Melbourne to watch the ‘Australian Open 2019, Women'’s and Men’s Finals live, courtesy
Mastercard.

This is the first of its kind campaign in India that offers customers, an experiential visit
opportunity to a tennis Grand Slam. The launch event for the campaign was held in Mumbai
on October 1, 2018 amid the presence of Indian tennis stars Mahesh Bhupathi and Ankita
Raina as well as sports enthusiasts. Also present on the occasion were the officials from
Mastercard and ICICI Bank.

Sudipta Roy, General Manager and Group Head - Unsecured lending, Cards &
Payments Solutions, ICICI Bank said, “We are delighted to be the first bank to partner
with Mastercard to offer our customers the unique opportunity to experience the thrill of
watching the Australian Open 2019 Finals live in Melbourne. The association marks the
efforts of the two iconic brands to bring forth compelling, world-class propositions and
sporting experiences to the customers. We believe that the ‘AceYourSpends’ campaign is a
compelling proposition for our customers to spend using our cards, during the upcoming
festive season.”

Vikas Varma, Senior Vice President, Account Management, South Asia,
Mastercard said, “Tennis is one of the most followed sports in India and the Australian
Open is a major global tennis event. We are elated to partner with ICICI Bank to offer
Mastercard cardholders a Priceless experience of witnessing the Australian Open live in
Melbourne. Sports’ partnerships have proven to be a valuable strength for Mastercard to
accelerate the adoption of digital payments and to engage with the consumers in a fun and
relaxed environment.”

The trip will provide a Priceless experience to the winners including a ‘meet and greet’ with
the legends of tennis fraternity, dinner at the Melbourne Park and a premium category ticket
to the Women’s and Men’s Final matches, which will be played on January 26 and 27, 2019,
and many other exciting offerings.



ICICI Bank Limited
ICICI Bank Towers

0’c,c, B k Bandra-Kurla Complex
an Bandra (E) Mumbai-400051.
Additionally, the next 1000 top spenders each of ICICI Bank Mastercard credit & debit cards

will receive a flat Rs 2000 cashback on spends made during the offer period. The customers
need to spend minimum Rs 30,000 during the offer period to be eligible for this cashback.

ICICI Bank Mastercard credit and debit cardholders can register for the campaign by giving a
missed call on 08030636570. Further details about the campaign can be accessed here
www.icicibank.com/offers/spend-win-campaign.page

Mastercard is the official payment partner of the Australian Open. The opportunity to
witness the finals of the Australian Open is an invaluable experience. Traditionally known as
the Happy Slam, the Australian Open is eagerly awaited by the tennis players and hard core
fans alike. In its third year of sponsoring the Australian Open, Mastercard’s prime focus is on
making it the happiest slam till date.

The campaign is a part of the new initiatives undertaken by ICICI Bank to bring forth
compelling propositions for its customers. This includes an extensive range of credit and
debit cards in association with global brands. The Bank has taken the lead to introduce
contactless cards using the Host Card Emulation (HCE) technology that allows cards to be
stored electronically in the bank’s mobile app. Therefore, the customers can easily make
payments at physical stores using their mobile phones. The Bank is also the first to launch
instant pre-approved online credit card for its customers, which can be used immediately to
transact online.

About ICICI Bank: ICICI Bank Ltd (NYSE: IBN) is a leading private sector bank in India. The
Bank’s consolidated total assets stood at US$ 160.5 billion at June 30, 2018. ICICI Bank's
subsidiaries include India's leading private sector insurance, asset management and
securities brokerage companies, and among the country’s largest private equity firms. It is
present across 17 countries, including India.

For media queries, write to: corporate.communications@icicibank.com

About Mastercard: Mastercard (NYSE: MA), www.mastercard.com, is a technology
company in the global payments industry. Our global payments processing network
connects consumers, financial institutions, merchants, governments and businesses in more
than 210 countries and territories. Mastercard products and solutions make everyday
commerce activities — such as shopping, traveling, running a business and managing
finances - easier, more secure and more efficient for everyone. Follow us on Twitter
(@mastercardindia, join the discussion on the Beyond the Transaction Blog and subscribe
for the latest news on the Engagement Bureau.

Mastercard has a wide range of global strengths in its portfolio that range from sports to
entertainment to lifestyle. Major offerings include Grammy, Cannes, Disney, UEFA
Champions League, The Australian Open, etc. These partnerships enable Mastercard to
connect people to Priceless® possibilities, delivering unforgettable experiences anchored to
nine consumer passions — sports, entertainment, music, travel, art and culture, culinary and
dining, philanthropy, shopping and the environment.

Mastercard Communications Contact
Latika Taneja, +91 98990 10054
latika.taneja@mastercard.com
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Except for the historical information contained herein, statements in this release, which contain words or phrases such
as ‘will, ‘would, etc., and similar expressions or variations of such expressions may constitute ‘forward looking
statements' These forward-looking statements involve a number of risks, uncertainties and other factors that could
cause actual results to differ materially from those suggested by the forward-looking statements. These risks and
uncertainties include, but are not limited to our ability to obtain statutory and regulatory approvals and to successfully
implement our strategy, future levels of non-performing loans, our growth and expansion in business, the adequacy of
our allowance for credit losses, technological implementation and changes, the actual growth in demand for banking
products and services, investment income, cash flow profections, our exposure to market risks as well as other risks
detailed in the reports filed by us with the United States Securities and Exchange Commission. ICIC/ Bank undertakes
no obligation to update forward-looking statements to reflect events or circumstances after the date thereof. All
reference to interest rates, penalties and other terms and conditions for any products and services described herein are
correct as of the date of the release of this document and are subject to change without notice. The information in this
document reflects prevailing conditions and our views as of this date, all of which is expressed without any
responsibility on our part and is subject to change. In preparing this document, we have relied upon and assumed,
without independent verification, the accuracy and completeness of all information available from public sources. ICIC/
Bank and the "I man" logo are the trademarks and property of ICICI Bank. Any reference to the time of delivery or other
service levels is only indicative and should not be construed to refer to any commitment by us. The information
contained in this document is directed to and for the use of the addressee only and is for the purpose of general
circulation only.
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